Cover Letters

For Graphic and Ul/UX Designers



Who are these for?

What professions are the students preparing for?



UI/UX Design

(screen-based interactive user focused)

Branding/Graphic Design

(Traditional visual communication career)

“m ' Surface Design
U, |“ (Patterns, licensing, aesthetic focus)
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[t's not all about looks*

*[t's about how 1t works and what it says... and how it lOOKS.



[t's all about
the Portfolio

Everything points to their work!
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Cover Letters*

*[ypically an email...



If you're applying by email, unless
the listing asks for a separate cover
letter, the email 1s the cover letter.

<




Email signatures: Keep them clean,
typographic and simple. Avold photos...

Edward Reitland
UI/UX Designer

ed@reitland.com
626 386 4258
@ edreitland



'.‘ Keep 1t bnief.



; Keep 1t brief.



; Keep it brief. (And appropriate in tone)



<o/ , Make it specific (to the recipient).

1. Use Mr. or Ms. and their name (spelling)
2. Mention their work
5. Tailor your skills to their needs.



Include the job title & where you
saw the listing.

Tm writing about the Junior UX designer
position listed on the AIGA job board”



2

Write 1-2 sentences about who you are
and what you are currently doing.

‘As a junior UX designer, ['ve been working for
past year in the new UI/UX office at BYU-Idaho
conducting user testing, identifying and

helping to design and fix UI/UX problems with
campus web products.”



11\

Tell them why the work of the studio or
company interests you, and what you
would expect from the experience.

‘T was very impressed by the Nova project case
study featured on your website. The process
you use and UI/UX created was both intelligent
and beautiful. The Ul in the scheduling tool
was intuitive and conceptually clear. [ would
[ove to contribute and learn from your unique
Ul/UX process and team.”



Es

|

1-2 sentences max about your
experience & skills & how they are
showcased in the portfolio link provided.

[ noticed that my UX process i1s similar to yours.
As you will see in the faculty resource scheduler
project in my portfolio, I was able to learn by
shadowing, conducting A vs. B tests and finally
by creating various working prototypes that led
to the final Ul solution which increased
efficiency by 457%"



Invite them to meet with you
to hear more.

I would love to sit down sometime next week
and discuss more about my work and the
possibility of joining your amazing team.”



NOTE: If you're applying by email, unless the listing asks for a separate
cover letter, the email is the cover letter.
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Keep it brief as possible.

Make 1t specific to the recipient (beyond just
changing the name).

Include the job title and where you saw the listing.

Write a sentence or two about who you are and
what you're currently doing.

Tell the recipient why the work of the studio or
company interests you, and what you would
expect from the experience.

Tell about your experience and skills (I-2
sentences max) and how they are showcased in
the you've provided.

Invite them to meet with you to hear more.

Dear Mr. or Ms. not Mrs.

Never use: "Dear sir or
madam...”

Check name spelling!
Use Permanent Contact info

‘So-and-so’ recommended |
call you... get permission!

Avoid vague references
about experience. (eg:
‘Worked on many projects
for local design studios.’)





